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Eternal Sunshine is comml’r’red to prowdlng
solutions that promote healthy sleep and
emotional wellness. The brand's focus is on

leveraging advanced technology to enhance
the sleep experience for its customers.

_ “ Eternal Sunshine's products are designed |
with user-friendliness, quality, and efflcacy in
- mind.
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-~ "Awatken to Eternal
Wunshine: | ransforming
nimares into Dreams.”
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¢® J https://drive.google.com/drive/f
e - olders/1VvikwJTQCAQHGZstk
Ny '} WvcRfr'Vpw_WsZYU2,§SS



https://drive.google.com/drive/folders/1VvjkwJTQCdQHGZsfkWvcRfrVpw_WsZYU?usp=share_link
https://drive.google.com/drive/folders/1VvjkwJTQCdQHGZsfkWvcRfrVpw_WsZYU?usp=share_link
https://drive.google.com/drive/folders/1VvjkwJTQCdQHGZsfkWvcRfrVpw_WsZYU?usp=share_link
https://drive.google.com/drive/folders/1VvjkwJTQCdQHGZsfkWvcRfrVpw_WsZYU?usp=share_link

3



BEYOND NIGHTMARES:
REDEFINE YOUR DREAM , REWRITE YOUR DESTINY

https://drive.google.com/drive/folders/1us5BuK5nZRhoXxs9-
ekgKe6TKOWA4GcDGDJ?usp=share_link



https://drive.google.com/drive/folders/1u5BuK5nZRhoxs9-ekgKe6TKOW4GcDGDJ?usp=share_link
https://drive.google.com/drive/folders/1u5BuK5nZRhoxs9-ekgKe6TKOW4GcDGDJ?usp=share_link
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"Empowerment, Transformation, - Hope: Our " ;TV'
commercial showcases the transformative power of
the Nightmare Dream Recorder, knows as
DreamScape.’ Through the journey of our
protagonist, viewers withess the device's ability to
empower individuals to rewrite their nightmares in'fo' |

~_peaceful dreams, reclaiming their sense of security

L and well-being. Amidst the darkness of ’rrc]um@,*; "

| Eternal Sunshlne offers a message of hope, instilling

op’rlmlsm and inspiring viewers to embrace the
possibility of a brighter future.”



T FERE |
SECURIT ‘1 '

SrauRess |,
The commercial addresses the fear and
= lack of security associated with
_' r,_eéur'rin"g nightmares, offering a solution
to empower individuals to reclaim their
sense of safety and well-being.

k-t e

LOVE 1’ AHECT I0n

The underlying message of the
commercial is one of self-love and self-
care, as individuals are encouraged to
take control of their mental health and

_ find peace within themselves.

The ultimate goal of ‘DreamScape’ is ’ro
bring happiness and joy by transforming

nightmares into peaceful dreams, =
ollowmg individuals to wake up feellng 5/
refreshed and re|uveno’red

e
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Its ability to record and rewrite
~nightmares into peaceful dreams, the
| A,,_Cc')m'merciol appeals to viewers' desire
for & tangible solution to their nighttime

' distress.

By emphasizing its dominant product
traits, such as its ability to alleviate fear
and promote peaceful sleep, the
commercial prdvides a rationalappeal
that addresses viewers' practical
concerns and motivates them to
Conlsi,der the product as a viable solution
to their sleep-related issues.
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This feature appeal ensures that
viewers understand the nuanced

'opproach of the product, ossuring ’rhem

that their past expenences are no’r
invalidated but transformed into more
posmve ones. This rational appeal adds
credibility to the product and reassures
viewers of its effectiveness and safety.




- EXEQVTION STYLE

slice of Life

The commercial depicts a relatable - ‘
scenario of a woman struggling with
nightmares due to past frauma. It
presents a realistic portrayal of her
experience and how the Nightmare
Dream Recorder, offers a so u’rion-fo her
problem. By foC_’using on everyday life

~ situations and emotions, the &

“commercial aims to resonatewith

viewers on a personal level, making it |
more relatable and emotionally

| S engaging.
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Creating Awareness

The commercial introduces viewers to the
Nightmare Dream Recorder, highlighting its
innovative features and benefits to expand
its reach among potential consumers.

Generating Interest

02 Through compelling storytelling, the

commercial captivates viewers' curiosity,

Dy (rped

sparking interest in the product and its
o N Co N M E Rs potential to address their sleep-related

issues.

Eliciting Emotional Response

the commercial resonates with viewers
on an emotional level, fostering empathy

and encouraging them to consider the
product as a solution to their sleep-
related issues.



https://drive.goagle. com/dnve/folders/lhpzlvabI\/hXKWUQrQCDdssI?
1OJth4n’?usp share_link



https://drive.google.com/drive/folders/1hpzIbvJbMiXKWUQrQCDdssI71OJqWt4n?usp=share_link
https://drive.google.com/drive/folders/1hpzIbvJbMiXKWUQrQCDdssI71OJqWt4n?usp=share_link

